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Next Generation Campaign™ Award Finalist:
Informed Delivery - ‘College Students – Have 
you Moved?’
Presented by: Kristen McKiernan – May 8th, 2018

President - AccuZIP, Inc. 
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Campaign Goals
• Initial Challenge: Identify Target Audience that uses Informed Delivery

– Household data provided by USPS but no demographic data
– Available to Residential Consumers Only 
– Our Identified Audience: College Students 18-25 

• MULTIFACETED: 
– PROMOTE DIRECT MAIL (Physical piece) RELEVANCE TO an INFORMED 

DELIVERY (Digital) AUDIENCE - B2C
– PROMOTE PRESORT AND DIRECT MAIL PRODUCTS AND SERVICES, USPS® 

MAIL, NCOALink® and DATA QUALITY – B2B
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Campaign Goals

• Goal #1 – Consumer Facing: Make the college students understand 
that physical mail is still relevant and that they should and do care 
about where their mail is being delivered and who is opening it. 

• Goal #2 – Business Facing: Our second goal was to take the 
statistics of the campaign and educate colleges and universities 
about the continued relevance of mail and how important it is to 
use USPS tools and certified software to ensure that the right mail 
piece gets to the correct address. 
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USPS User Base of Informed  Delivery Customers 
(as of 04/10/2018 – Source: https://www.usps.com/business/informed-delivery.htm?utm_source=informeddelivery&utm_campaign=informed-delivery-mailers-spring17 )

Area > District > ZIP3 > ZIP5 Registered Households Registered Users Email Enabled Users

Capital Metro 1,001,791 1,148,361 550,878

Eastern 1,006,025 1,146,181 540,044

Great Lakes 803,884 912,100 409,859

Northeast 860,527 983,479 492,425

Pacific 1,119,758 1,294,790 588,763

Southern 1,633,281 1,864,273 937,153

Western 1,365,296 1,549,570 684,379

Grand Total 7,790,562 8,898,754 4,203,501

AccuZIP Informed Delivery Pre-Campaign Analysis Report
Pre-Campaign List Size  Eligible 11-digit Delivery Point ZIP Codes  Unique Eligible 11-digit Delivery Point ZIP Codes  # of Subscribers  Subscriber Saturation (%) # of Email Enrolled Subscribers  Email Enrolled Saturation (%)

5000 5000 5000 727 14.54 188 3.76

https://www.usps.com/business/informed-delivery.htm?utm_source=informeddelivery&utm_campaign=informed-delivery-mailers-spring17

CollegeStudents_NCOA_Pre-Campai
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Portal Screen Shots - Campaign Preview – Components 
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CREATIVE SOLUTION 

MESSAGE: SIMPLE AND FUNNY
(Postcard and Representative 
Image)

EMOTIONS: PRIVACY AND CONTRO
“You can change this.”  
QR code and Google Short URL
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Digital Engagement and Interaction
- Ride-Along and Landing Pages - Informed Delivery Ride 

Along and Landing page
• Relatable 
• Fun
• Relevant
• Engaging

Relatable Demographic Images

Interactive Element:
Ride-along Image URL
https://goo.gl/zrpYA2
(1st Landing page)

Ride-along image

https://goo.gl/zrpYA2
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Click-Throughs and Statistics for Campaign Visibility 

Trackable Unique URL

2nd Landing Page

Internal Marketing Automation Platform 
Internal Mail Tracking and Reporting System
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USPS Post-Campaign Analysis Informed Delivery Reports 
and Internal Marketing Automation Platform Results

35%65% Unopened

Opened

CAMPAIGN DISPLAY NAME CAMPAIGN TITLE CAMPAIGN CODE START DATE END DATE % of Emails Opened
AccuZIP, Inc. College Students NCOA AZ022118-B 2/22/2018 3/1/2018 0.65034965

Post Campaign Analysis Report

Internal Marketing 
Automation Platform 
Reports on Tracking Unique 
Visitors and Clicks
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Internal Mail Tracking and Reporting Platform for Mail-Piece Visibility 
and Delivery Statistics – Goal: Promote Tools to Business Audience (B2B)



S A N  A N T O N I O  /  2 0 1 8

What we learned:
• Challenge is the Goal: Add a digital experience to your physical mail 

pieces using the USPS® Informed Delivery Service

• Bi-Directional interest in two-mediums 

• Must work together so that one doesn’t cannibalize the other
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What did we learn?

We like it! How can we help our customer partners with 
Informed Delivery? 

Answer: Educate and Promote Relevance 
of Direct Mail and Power of 

Complimentary Technologies

USPS: “Create Once. Connect Everywhere.”  
Source: https://www.usps.com/business/informed-delivery.htm?utm_source=informeddelivery&utm_campaign=informed-delivery-mailers-spring17 

https://www.usps.com/business/informed-delivery.htm?utm_source=informeddelivery&utm_campaign=informed-delivery-mailers-spring17
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Thank you!
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