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SALESFUEL EXPANDS PARTNERSHIP WITH DIGITAL FIRST MEDIA, PROVIDING ADMALL® PRO PRODUCT

SalesFuel®’s data and research tools now fuel sales at all major newspaper companies in the U.S.
WESTERVILLE, Ohio (September 12, 2016) — SalesFuel is pleased to announce their expanded relationship with Digital First Media, who has secured a corporate subscription to SalesFuel’s AdMall PRO product. 
AdMall is the sales intelligence leader for local media & digital marketing used by more than 3,000 media properties. It ensures account executives are prepared to speak intelligently about every advertiser's line of business, their customers, competitors and sales-building opportunities.
Digital First says the driving factor for the purchase on the client side was the “Digital Audit” feature of AdMall PRO. This provides a real-time data capture of a client’s or prospect’s digital presence in less than a minute, while incorporating category-specific audience behavior within the analysis. AdMall PRO also provides sales teams with access to category intelligence, presentation development, a co-op database, and thematic mapping to complete the sales conversation. 
“This partnership represents a major benchmark in the growth of our company”, says SalesFuel CEO C. Lee Smith. “Adding all of Digital First to our stable of clients including Gannett, McClatchy, Gatehouse, CNHI and BH Media means we can count virtually every large newspaper company in the country as corporate AdMall clients. This shows the power our products have in helping sales teams hit revenue goals and to find new ways to sell. Digital revenue is the future and all reps need to know how to close that business.”
Previously, SalesFuel had the MediaNews Group division of Digital First Media as an AdMall client. This new contract at Digital First Media adds all of the MediaNews Group properties with an upgrade to AdMall PRO and also adds the entire 21st Century Media group (formerly Journal-Register) as brand new AdMall PRO clients.

Digital First Media has 800 multi-media platforms including web, mobile, social and print. Its assets have won a combined 49 Pulitzers, employ more than 10,000 people and serve more than 75 million customers monthly.  

FIRM DESCRIPTION

SalesFuel provides more than 3,000 sales teams nationwide with “The Power to Sell Smarter” through its unique portfolio of sales tools, training and intelligence. This empowers sales teams to provide value-first to their accounts, stand out from their competition and attract a higher level of talent and clientele.
SalesFuel is best known for its AdMall® product line for media sales and agency new business hunters and its AudienceSCAN® line of marketing research and customer purchase intent data. The company’s current core products also include the SalesFuel API as well as Gitomer Certified Sales Training. SalesFuel’s consulting partners can provide assistance with strategic planning, pricing models, compensation/incentive programs and digital marketing. 

Thought leadership is delivered free-of-charge through the firm’s many white papers and daily sales briefings at SalesFuel.com. SalesFuel also produces the MediaSalesToday.com e-publication, which is updated several times daily for media sales professionals across North America.

For more information, visit our website at www.salesfuel.com.
ABOUT ADMALL

AdMall® is the sales intelligence leader for local media & digital marketing used by more than 3,000 media properties nationwide, including: television, cable, newspaper, digital, direct response, out-of-home, radio, cinema, local search, and magazine. Additional information on AdMall and a free trial for qualified companies can be found at AdMall.com.

SOCIAL MEDIA 
· Twitter: @salesfuel
· Facebook: facebook.com/salesfuel
· Video Channel: vimeo.com/salesfuel
· LinkedIn Company Page: linkedin.com/company/sales-fuel
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