
 

 
 

Spanish retail giant Tendam selects Nedap iD Cloud for sustainable omnichannel 
fulfillment 

 
 
Madrid, Spain/Groenlo, the Netherlands, 11 November 2021.-  Nedap (AMS:NEDAP), the global leader in 
RFID solutions, today announces that Spanish retail giant Tendam has selected the iD Cloud Platform as 
part of its digitization strategy and drive to become more sustainable. The platform will be deployed in 
1,222 stores throughout Europe, Russia, and Mexico. 
 
Tendam, known from brands such as Women’secret, Springfield, and Cortefiel among others, has a strong 
omnichannel focus and wants to become an innovative fashion retailer, while keeping the environment in 
mind. RFID is the key enabler towards a fully transparent supply chain, allowing for full item traceability 
from source to consumer. Knowing the exact location and status of an item allows for lean operations, 
which results in lower safety thresholds, enabling Tendam to sell more with less stock and using more 
efficient fulfillment methods such as Ship-from-Store or Click & Collect (BOPIS). 
 
“By using RFID technology, we are taking a major step in our digitization strategy. Knowing exactly which 
items are in stock and where these are located in real-time enables us to always choose the most efficient 
fulfillment method. For example: if a customer lives just a few minutes away from the store, we think it is a 
waste to have a parcel sent from a distribution center. To us, it makes more sense to have this shipped 
from the nearest store or to have this picked up at a moment that suits the customer, as this is more 
efficient and more sustainable”, comments Manel Jimenez, Chief Operating Officer at Tendam. 
 
Besides lean fulfillment processes and inventory accuracy, Tendam leverages product availability to 
enhance customer experience. Jimenez: “RFID brings us closer to implementing omnichannel services that 
further enhance our customer experience, such as smart fitting rooms and seamless checkouts using 
secured in-app and mobile payment solutions on the consumer’s own smartphone to provide a true 
omnichannel shopping experience.” 
 
After implementing RFID in all 1,222 stores, the project will be expanded to the rest of the supply chain. 
The deployment of RFID readers in distribution centers and warehouses allows for the automation and 
optimization of data capturing, verification steps, and seamless integration with the merchandise flow. 
This allows for e.g. more effective return handling and efficient e-commerce order fulfillment, limiting 
human error and time spent preparing an order. 
 
Sergio Gutiérrez, Business Development Manager at Nedap, said of the partnership, “Tendam is a retailer 
with ambitious goals and a clear vision on the benefits of RFID for the organization. This allows us to be 
agile so that the benefits are quickly realized by both Tendam and their customers. We are proud to add 
this major retailer to our ever-growing iD Cloud platform community and we are looking forward to 
continuing this journey with them.” 
 
More information about Nedap iD Cloud. 

https://www.nedap-retail.com/
https://www.tendam.es/?lang=en
https://www.nedap-retail.com/platform/


 

 
 

End of press release 

About Nedap N.V. 
Nedap focuses on the development and supply of Technology for Life: technological solutions that make people 
more comfortable and successful in their professional lives. Nedap N.V. has a workforce of over 800 employees 
and operates on a global scale. The company was founded in 1929 and has been listed on Euronext Amsterdam 
since 1947. Its headquarters are located in Groenlo, the Netherlands.  
www.nedap.com 
 

About Nedap Retail 
Nedap is the global leader in RFID-based retail solutions with over 10,000 stores connected to its iD Cloud 
platform. Nedap helps retailers achieve perfect inventory visibility, with zero waste and no losses. iD Cloud 
simplifies the multi-store retail and supply chain management using RFID and gives retailers real-time item-level 
insights into their stock levels and the exact location of each item. Using these real-time insights, retailers can be 
more agile, offer customers a better omnichannel shopping experience, and increase sales. 
www.nedap-retail.com 
 
About Tendam 
Tendam is one of Europe’s leading fashion names operating in the premium mass market brand segment. It 
defines itself as an open, omnichannel eco-system able to optimise the traffic of more than 400 million digital and 
brick-and-mortar consumers combined. The company currently has eight brands: Women'secret, Springfield, 
Cortefiel, Pedro del Hierro, Hoss Intropia, Slowlove, High Spirits and Fifty. It also markets third party brands 
through its new multi-brand omni-channel platform. It is present in over 70 countries and has more than 1800 
points of sale through directly operated stores, e-commerce and franchises. 
For further information, please visit www.tendam.es  or follow us on LinkedIn 
 
Contact details Nedap : 
Ilse Protsman 
Marketing Communication Manager 
Nedap Retail 
 
+31 6 55 41 51 67 
www.linkedin.com/in/ilse-protsman/ 
Ilse.protsman@nedap.com 
 
Contact details Tendam :  
Corporate Communications Tendam  
prensa@tendam.es  
+34 91 387 34 27 / 689 77 06 70 
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